Journal of Sustainable Economic and Business
(JOSEB)

Vol. 2 No. 4 October 2025: 422-434
ISSN (Online): 3063-0207
https://journal.arepublisher.com/index.php/joseb

Understanding Generation Z Behavioral Intentions to Use e-wallets:
Empirical Study in Indonesa

Delarena Inge Punang Retno?; Evi Susanti?”; Sekar Ajeng Kayla Maschoir®; Ayu Hilyah Azahra?

) Universitas Jakarta Internasional, Jakarta, Indonesia
2 evi.susanti@uniji.ac.id, Universitas Jakarta Internasional, Jakarta, Indonesia
3 Universitas Jakarta Internasional, Jakarta, Indonesia
4 Universitas Jakarta Internasional, Jakarta, Indonesia
*) Corresponding Author

ABSTRACT

Objectives: After Covid 19 and the rapid advancement of technology, there has been a change in spending and
payment patterns with easier financial transactions with digital wallets. Digital wallets in Indonesia have been
widely used, especially by Generation Z in Indonesia. The understanding of digital wallets has been understood
and has become an alternative means of payment in this generation. Because basically, the nature of this
generation is to have a high sense of curiosity and tend to like applications. Therefore, this study looks at the effect
of Cognitive Absorption on Behavior Intention through belief.

Methodology: The result is using 205 valid respondents through the quantitative tool of SEM Lisrel as an analysis
tool.

Findings: This study reveals all accepted hypotheses. All variables have a significant influence on each other. The
contribution of the Cognitive Absorption relationship to digital wallets can increase Trust and impact Behavior
Intention. Although research results find that a deep understanding of e-wallets can increase Trust, e-wallet
companies constantly innovate fast, mobile, and valuable services.

Conclusion: The ability of Generation Z. The research proves that Trust is related to behavioral intention. The
study results reveal that consumer behavior intentions of e-wallet companies are greatly influenced by cognitive
absorption and consumer trust in the e-wallet
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INTRODUCTION

After the Covid-19 Pandemic, people tend to prefer using e-wallets as a means of payment
(Bagla & Sancheti, 2018; Susanti et al., 2022; Al-Maroof et al., 2021). People want a payment
system that is easier, more practical, and safer (JM et al., 2018). Thus, the community begins
to be aware of using and accepting new technology (Dinev & Hu, 2007; Lim et al., 2022).
Generation Z, born in 1997-2012 (www.bps.go.id), has purchasing power because, on
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average, they have parents with a working background and have stable financial resources.
They grew up in a technology-rich environment (Febriandika et al., 2023). Meanwhile, the
use of e-wallets in Generation Z is a challenge in making it easier for them to make financial
transactions. With the existence of an e-wallet, cognitive absorption describes a state of deep
involvement with the software or the experience one has with the information technology
(Agarwal et al., 1997; Leong et al., 2021; Balakrishnan & Dwivedi, 2021). The ability to
absorb and interpret e-wallets will be able to be understood and tried to use (Thomas, 2006;
Reychav & Wu, 2015; Lim et al., 2022). A higher absorption experience will be more likely
to use the interested community of its users (Zhuang et al., 2014; Cannito et al., 2022). With
increasing security concerns in new technological systems, Trust has become a focal construct
in information systems research (Li et al., 2008; Whalley, 2021). In addition, Trust plays an
essential role in technology adoption (Siau & Wang, 2018; AlHogail & AlShahrani, 2019).
Previous research has supported the idea that cognitive absorption will positively build Trust
(Chandra et al., 2012; Delgosha & Hajiheydari, 2021). Creating Trust in an information
technology-oriented environment requires enormous attention (Bruneel et al., 2017; Kemp et
al., 2019). According to Barnes et al. (2019), individual cognitive absorption creates pleasure
and the desire to develop more activities. Confidence is essential in determining the intention
to adopt technology (Zhang et al., 2012; X. Li et al., 2020). According to Nookhao &
Chaveesuk (2019), a lack of Trust is considered a barrier to using e-wallets. Sugihartono et al.
(2020) argue that Trust can strongly predict e-wallet adoption. When consumers trust the
system or service provider, they will continue to use the application to carry out financial
transactions (Yang et al., 2021). Therefore, the perceived Trust in the e-wallet system is
essential to business profits (Wong & Mo, 2019). Research conducted by To & Trinh (2021)
shows that Trust significantly affects user interest (intention to use it). Public interest in using
e-wallets will increase along with the availability of service providers and the technology used
by e-wallet providers (Jumaan et al., 2020; Mui et al., 2022). This research builds the behavior
of Generation Z using e-wallets by discussing the cognitive absorption and Trust of
Generation Z in Indonesia after Covid 19.

LITERATURE REVIEW

Cognitive absorption is a state of the user's deep involvement with information technology (TH.
et al., 2011; Ishak, 2020). In the context of e-wallets, the rich environment coupled with the
enjoyment experienced during use contributes to users' deep cognitive engagement with the e-
wallet platform, influencing user trust in e-wallets. Trust is an expectation that alleviates the
fear that one's exchange partner will act opportunistically (Lim et al., 2022; Acharya et al.,
2023).

Exchange partners can be individuals, groups, or even objects of use, such as technology
(Sukaris et al., 2021). In this study, Trust measures the degree to which an e-wallet reliably
completes a task for users and is conceptualized as a composite measure that incorporates a
given total trust (a combination of Trust in information technology).

Trust is an essential factor in interpersonal relationships. Trust is crucial to developing human
relations (To et al., 2021). Belief'is a significant determining factor influencing the user's desire
to use or use the Internet (Chalik, 2022). The lack of user trust will create obstacles to electronic
payment systems, including e-wallet services. It is recommended that users trust technology in
the context of e-wallet services. However, some believe Trust has a more significant
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relationship with the service provider than the available technology. Based on the
recommendations of these researchers (Ain et al., 2022) found that Trust has an impact on
behavioral intentions to use e-wallet services. (Chen et al., 2019; Shao et al., 2022) Also found
a significant effect of Trust on the intention to sustain behavior.

Users of information technology, namely user beliefs and behavioral intentions (Mpinganjira,
2019). Studies investigating the influence of cognitive absorption or flow experiences on
behavioral intention have yielded mixed results, necessitating more related studies. Behavioral
intention to pay online is significantly influenced by only some of the cognitive absorption
dimensions but not by all. (Jumaan et al., 2020) In the workplace, cognitive uptake positively
influences the intention to use cyberspace to fulfill one's consumption goals.

Therefore, enhanced cognitive uptake (a pleasant, positive experience) helps users perceive e-
wallets as trustworthy. What was done by (Balakrishnan & Dwivedi, 2021; Shao et al., 2022),
there is a positive relationship between cognitive absorption and Trust, as well as Trust towards
behavior intention. From this research, the hypothesis proposed is as follows:

H1 = Cognitive Absorption can increase Trust
H2 = Existing Trust can increase Behavior Intention.
H3 = Cognitive Absorption can increase Behavior Intention

H4 = Cognitive Absorption can increase Behavior Intention through Trust

RESEARCH METHODS

Generation Z as e-wallet users in Indonesia is the unit of analysis. Filter respondents are used
to filtering and determine respondents by passing preliminary questions such as entering the
Generation Z age and using e-wallets. The e-wallet names they currently use are Shopee Pay,
Dana, and Gopay. E-wallets are selected from the percentage of users above 50%. Data
collection by distributing questionnaires via Google form with a Likert scale of one to five
points. This study was conducted by selecting representatives from the five provinces with the
most significant number in Indonesia from February to July 2022. The five provinces with the
most significant number in Indonesia were chosen because they provide the opportunity to have
the most significant number of Generation Z, and divided by the percentage of the number of
respondents as shown in the Table below :

Table 1. Number of Respondents Representing the Capital City

Province Capital Amount of Y Amount of
City Population ’ Sample

West Java Bandung 48.274.162 31,73 65

East Java Surabaya 40.665.696 26,73 55

Middle Java Semarang 36.516.035 24,00 49

North Sumatra Medan 14.799.361 9,73 20

Banten Serang 11.904.562 7,82 16

Total 152.159.816 100 205

Source: www.bps.go.id
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Using Lisrel's SEM, data were analyzed to determine the relationship between latent variables
(Joreskog, K. G., & Sorbom, 1993). Item interval scale using a Likert five-point scale. This
item has been modified and justified for emotional involvement in using e-wallets so that it is
by the respondents' understanding. The dimensions used to measure Cognitive Absorption
consist of 5 aspects, including Focused immersion, Temporal dissociation, Heightened
enjoyment, and Control (Balakrishnan & Dwivedi, 2021; Malik et al., 2021; Saadé¢ & Bahli,
2005). The Trust variable uses three indicators Ability, Integrity, and Benevolence (Nookhao
& Chaveesuk, 2019; Noor, 2011). Meanwhile, the Behavioral Intention Variable uses indicators
from (Senali et al., 2022; Noor, 2011). The item questionnaire is shown in Table 2 below:

The operational definition of this research variable is listed in the Table below:

Table 2. Variable Operational Definitions

COGNITIVE ABSORPTION: "State of in-depth interaction with software" or "overall
information technology experience."

CAl  Focused immersion
CA2  Temporal dissociation
CA3  Heightened enjoyment
CA4  Control
CAS Curiosity
TRUST: Individual belief in a party if it can still be trusted and keeps its promises.
TRI1 Ability
TR2  Integrity
TR3  Benevolence

BEHAVIOR INTENTION: The attitude or behavior of someone willing to use it
continuously

BIl1 Using e-wallet for future transactions
BI2 Using e-wallet for daily transactions
BI3 Continue to use e-wallet in transactions.

This research uses a descriptive method that describes a phenomenon or aspect of the life of the
people being studied. Researchers use quantitative data and collect primary data by going
directly to the research object. Data was collected by distributing questionnaires using Google
Forms to Generation Z in Indonesia, using SEM Lisrel 8.80.

RESULTS

Respondents in this study were primarily women (61.5%) aged 21-24 years (57.6%). The
income per month is Rp. 4.000.000,- up to Rp. 5.0000.000,-(38%), Most use Shopee Pay as a
top-up service to electronic wallets (63%) and have jobs as private employees. At that age, they
buy more needs such as fashion, skincare, makeup, and other beauty tools, with average
spending of 1-4 times, in line with their income.
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Descriptive statistics (mean and standard deviation) of the constructs are given in Table 3. First,
the study assessed reliability, convergent, and discriminant validity using confirmatory factor
analysis (CFA). The match index includes the following statistics.

Table 3. Model Fit Test

Chi-Square ~ Small 71.92 Bad Fit

Score

P-Value >0.05 0.05 Good Fit
RMSEA <0.08 0.08 Good Fit
NNFI >0.90 0.93 Good Fit
NFI >0.90 0.94 Good Fit
CFI >0.90 0.96 Good Fit
IFI >0.90 0.96 Good Fit
RFI >0.90 0.90 Good Fit
GFI >0.90 0.93 Good Fit
AGFI >0.90 0.86 Bad Fit

Based on the results of the fit test in the Table above, the criteria are declared as a good fit, and
two criteria are bad fit, which means that the model can be continued for structural tests because
8 out of 10 requirements have been met and declared fit or fit.

Measurement. Secondly, the structural equation model (SEM) is used in the evaluation step to
test the hypothesis. Observing the model through its relations and convergent and discriminant
validity, this paper uses the R2 value for each variable. This analysis is shown in Table. The T-
value must exceed T table 1.96, and the factor loading (complete standardized solution) must
exceed 0.3. Both will ensure the validity and reliability of the structural model. LISREL is the
process of analyzing collected data and reducing discriminant and convergent validity threats.
The scale may contain items that pose a threat and pass the specified criteria. Therefore, they
must remove these items from the model in an iterative analysis process. Then the model will
fit the data as threats have been minimized, ensuring the model is reliable for analyzing the
results. This study uses a model with items that pass the specified criteria (see Table 5 for the
value and Figure 1 for the model). At the same time, verify that the model fits the data as
follows:
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Table 4. Items and Loading Factors

Variabel R?>  t-value Factor
loading
Cognitive Absorption
CAl  Focused immersion 0.38 9.91 0.61
CA2  Temporal dissociation 0.96 2.10 0.98
CA3  Heightened enjoyment 0.90 5.09 0.95
CA4  Control 0.58 9.62 0.76
Trust
TR1  Ability 0.73 2.79 0.86
TR3  Benevolence 0.56 5.37 0.75
Behavior Intention
BI1 Using e-wallet for future transactions 032 833 0.57
BI2 Using e-wallet for daily transactions 0.26 8.81 0.51
BI3 Terus menggunakan e-wallet dalam 0.60 4.66 0.78

transaksi.

Table 5. Path, Estimates, and Significance

Hypothesis Relationship Estimate t-value Remarks
Hi: Cognitive Absorption - Trust 0.22 2.83 Accepted
Ha: Trust ---> Behavior Intention 0.58 476  Accepted
Hj: Cognitive Absorption - Behavior Intention 0.25 4.03 Accepted
H4: Cognitive Absorption -=> Trust = Behavior Intt 0.13 249  Accepted
Source: Primary Data, Lisrel 8.80 data processing
TR1 =008
0.1z CAl
\ 0.4z
o-2g 0.45—= TR} [=0.13
PR - 0.2z
0.01 CAZ o as e < 1
0.43 0.25 BIl p=o0.z1
1.0z LAS /-ZI_E.T -
0.31
/ K T Bz p=o.27
0.47
D.05e=  CAd \
BI3 [=0.15

The first hypothesis suspects that there is an effect of cognitive absorption on Trust, supported
by analysis (2.83; 0.22), in line with the results of research from Balakrishnan & Dwivedi
(2021), X. Chen et al. (2022) and To & Trinh, (2021). This analysis supports the second
hypothesis about the effect of Trust on behavior intention (4.76; 0.58). These findings indicate
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that Trust affects behavior intention (Wang et al., 2015; Fakhoury & Aubert, 2015; Chua et al.,
2020). Some researchers consider Trust a moderator variable (Senali et al., 2022). Therefore,
previous researchers suggest further research on this relationship, which places Trust as a
mediating variable. Thus, this study has findings to support this relationship.

LISREL analysis shows the path values between the three latent variables according to the
conceptual model in Figure 1. The Table shows values that strongly support the relationship
between these variables. This relationship is confirmed by Cognitive Absorption, which can
directly increase trust and behavior intention, as well as the role of Trust as an intervening
variable. These results are shown in the figure above, which contains factor loading and t-value.
This finding is interesting for the current analysis regarding its implications for cognitive
absorption in Generation Z, which can build Trust and buying behavior using e-wallets as a
means of payment. The search for a more complex model was motivated using the LISREL
statistical analysis tool. This study determined that Cognitive Absorption has a more substantial
influence on Trust and Behavior Intention.

Discussion

Based on the results of this study, it was found that Cognitive Absorption has a positive and
significant effect on Trust and Behavior Intention. This study strengthens academic
understanding of Cognitive Absorption, Trust, and Behavioral Intention in Generation Z in
Indonesia regarding the use of e-wallets as a means of payment which is currently being widely
used among them. The understanding of the Z generation of new technology systems is swift
because, this generation they have a high sense of curiosity and tend to like applications that
can generally help with daily life in transactions anywhere (Dolot, 2018; Dimock, 2019). E-
wallet also guarantees the security and privacy of its users from all forms of threats or fraud.
Based on this, the user's level of Trust is increasing to continue using e-wallets in their daily
transactions. In the context of e-wallets, the environment with the enjoyment experienced by
users contributes to deep cognitive engagement with the e-wallet platform, which can ultimately
affect the level of user trust in e-wallets (Hoff et al., 2010; Soodan & Rana, 2020); Chandra et
al., (2012) Trust is an essential factor in relationships between individuals (Nyhan, 2000; Fajri
et al., 2019). Trust is also a key element in the development of human relations (Zhang et al.,
2020). Belief is a significant determinant influencing the user's desire to utilize or use the
internet (Chong et al., 2012). The lack of user trust will create obstacles to electronic payment
systems, including e-wallet services. Daragmeh et al. (2021) suggest that users should trust
technology in the context of e-wallet services. However, Gefen & Pavlou (2010) argue that
some believe Trust has a more significant relationship with service providers than with
available technology. Based on the recommendations of these researchers (Duy Phuong et al.,
2020; Wang et al., 2015), Trust has an impact on behavioral intentions to use e-wallet services.

CONCLUSION

The adaptation of the new habits of Generation Z, especially after the Covid 19 Pandemic in
Indonesia, has changed the behavior of users of financial transactions from traditional to digital,
especially in payment transactions using digital wallets or what is known as e-wallets.
Generation Z has absorbed the understanding of using digital wallets, evidenced by the research
results on increasing purchase behavior intentions by using e-wallets. The ability of Generation
Z. The research proves that Trust is related to behavioral intention. The study results reveal that
consumer behavior intentions of e-wallet companies are greatly influenced by cognitive
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absorption and consumer trust in the e-wallet. Good consumer intentions will have an impact
on the profits that the company will obtain. Thus, in practice, e-wallet companies must
continuously develop strategies and innovations and increase consumer confidence in using e-
wallets so that consumers' behavioral intentions to use e-wallets improve. Research that uses
the link between Cognitive Absorption on Trust and Cognitive Absorption on Behavior
Intention in Generation Z still needs to be completed. Most previous research uses research
objects in E-commerce, so it is possible to conduct further research to deepen this theory.
Covering one country with the number of samples used in this study provides opportunities for
future researchers to increase the number of respondents so that they can better generalize.

Even though the results of respondents stated that e-wallets could generate consumer
confidence, e-wallet companies continue to innovate fast mobile services and provide more
benefits. Indonesia's digital wallet system must develop more advanced features to compete
with payment technology systems in other countries. On the other hand, Generation Z must use
e-wallets properly and wisely.

REFERENCES

Acharya, N., Sassenberg, A. M., & Soar, J. (2023). The Role of Cognitive Absorption in
Recommender  System  Reuse. Sustainability = (Switzerland), 15(5), 1-23.
https://doi.org/10.3390/sul1 5053896

Agarwal, R., Sambamurthy, V., & Stair, R. M. (1997). Cognitive Absorption and the Adoption
of New Information Technologies. Academy of Management Proceedings, 1997(1), 293—
297. https://doi.org/10.5465/ambpp.1997.4983719

Ain, N., Halim, A., Vafaei, A., & Haniruzila, Z. (2022). Understanding the determinants of e -
wallet continuance usage intention in Malaysia. Quality & Quantity, 56(5), 3413-3439.
https://doi.org/10.1007/s11135-021-01276-7

Al-Maroof, R. S., Alnazzawi, N., Akour, I. A., Ayoubi, K., Alhumaid, K., Alahbabi, N. M.,
Alnnaimi, M., Thabit, S., Alfaisal, R., Aburayya, A., & Salloum, S. (2021). The
effectiveness of online platforms after the pandemic: Will face-to-face classes affect
students’ perception of their behavioural intention (BIU) to use online platforms?
Informatics, 8(4). https://doi.org/10.3390/informatics8040083

AlHogail, A., & AlShahrani, M. (2019). Advances in Neuroergonomics and Cognitive
Engineering (Vol. 775). Springer International Publishing. https://doi.org/10.1007/978-3-
319-94866-9

Bagla, R. K., & Sancheti, V. (2018). Gaps in customer satisfaction with digital wallets:
challenge for sustainability. Journal of Management Development, 37(6), 442—-451.
https://doi.org/10.1108/IMD-04-2017-0144

Balakrishnan, J., & Dwivedi, Y. K. (2021). Role of cognitive absorption in building user trust
and experience. Psychology and Marketing, 38(4), 643—-668.
https://doi.org/10.1002/mar.21462

Barnes, S. J., Pressey, A. D., & Scornavacca, E. (2019). Mobile ubiquity: Understanding the
relationship between cognitive absorption, smartphone addiction and social network
services. In Computers in Human Behavior (Vol. 90). Elsevier B.V.

https://journal.arepublisher.com/index.php/joseb ‘ 429



Journal of Sustainable Economic and Business (JOSEB) E-ISSN: 3063-0207
Vol. 2 No. 4 | October 2025

https://doi.org/10.1016/j.chb.2018.09.013

Bruneel, J., Spithoven, A., & Clarysse, B. (2017). Interorganizational Trust and Technology
Complexity: Evidence for New Technology-Based Firms. Journal of Small Business
Management, 55(00), 256-274. https://doi.org/10.1111/jsbm.12369

Cannito, L., Annunzi, E., Vigano, C., Dell’osso, B., Vismara, M., Sacco, P. L., Palumbo, R.,
& D’addario, C. (2022). The Role of Stress and Cognitive Absorption in Predicting Social
Network Addiction. Brain Sciences, 12(5). https://doi.org/10.3390/brainsci12050643

Chandra, S., Srivastava, S. C., & Theng, Y. L. (2012). Cognitive absorption and trust for
workplace collaboration in virtual worlds: An information processing decision making
perspective. Journal of the Association for Information Systems, 13(10), 797-835.
https://doi.org/10.17705/1jais.00310

Chen, H., Bernard, S., & Rahman, 1. (2019). Greenwashing in hotels: A structural model of
trust and behavioral intentions. Journal of Cleaner Production, 206, 326-335.
https://doi.org/10.1016/}.jclepro.2018.09.168

Chen, X., Wang, Y., Lyu, X., & Zhang, J. (2022). The Impact of Hotel Customer Engagement
and Service Evaluation on Customer Behavior Intention: The Mediating Effect of Brand
Trust. Frontiers in Psychology, 13(April). https://doi.org/10.3389/fpsyg.2022.852336

Chong, A. Y. L., Chan, F. T. S., & Ooi, K. B. (2012). Predicting consumer decisions to adopt
mobile commerce: Cross country empirical examination between China and Malaysia.
Decision Support Systems, 53(1), 34-43. https://doi.org/10.1016/j.dss.2011.12.001

Chua, E. L., Chiu, J. L., & Chiu, C. L. (2020). Factors influencing trust and behavioral intention
to use Airbnb service innovation in three ASEAN countries. Asia Pacific Journal of
Innovation and Entrepreneurship, 14(2), 175—188. https://doi.org/10.1108/apjie-12-2019-
0095

Daragmeh, A., Sagi, J., & Zéman, Z. (2021). Continuous intention to use e-wallet in the context
of the covid-19 pandemic: Integrating the health belief model (hbm) and technology
continuous theory (tct). Journal of Open Innovation: Technology, Market, and
Complexity, 7(2). https://doi.org/10.3390/joitmc7020132

Delgosha, M. S., & Hajiheydari, N. (2021). How human users engage with consumer robots?
A dual model of psychological ownership and trust to explain post-adoption behaviours.
Computers in Human Behavior, 117, 1-30. https://doi.org/10.1016/j.chb.2020.106660

Dimock, M. (2019). Where Millennials end and Generation Z begins | Pew Research Center.
Pew Research Center, 1-7. https://www.pewresearch.org/fact-tank/2019/01/17/where-
millennials-end-and-generation-z-begins/

Dinev, T., & Hu, Q. (2007). The centrality of awareness in the formation of user behavioral
intention toward protective information technologies. Journal of the Association for
Information Systems, 8(7), 386—408. https://doi.org/10.17705/1jais.00133

Dolot, A. (2018). New trends in management The Characteristics of Generation Z. E-Mentor,
2(2), 44-50.

Duy Phuong, N. N., Luan, L. T., Van Dong, V., & Le Nhat Khanh, N. (2020). Examining
customers’ continuance intentions towards e-wallet usage: The emergence of mobile

https://journal.arepublisher.com/index.php/joseb ‘ 430



Journal of Sustainable Economic and Business (JOSEB) E.ISSN: 3063-0207
Vol. 2 No. 4 | October 2025

payment acceptance in Vietnam. Journal of Asian Finance, Economics and Business, 7(9),
505-516. https://doi.org/10.13106/JAFEB.2020.VOL7.NO9.505

Fajri, N., Wijayanto, T., & Ushada, M. (2019). Individual trust model for aplication e-wallet in
Yogyakarta street food outlet workers. IOP Conference Series: Earth and Environmental
Science, 355(1). https://doi.org/10.1088/1755-1315/355/1/012027

Fakhoury, R., & Aubert, B. (2015). Citizenship, trust, and behavioural intentions to use public
e-services: The case of Lebanon. International Journal of Information Management, 35(3),
346-351. https://doi.org/10.1016/j.1jinfomgt.2015.02.002

Fariq Rahadiyan Chalik, T. F. (2022). Customer Satisfaction of E-wallet User: An Adoption of
Information System Success Model. Quantitative Analysis of Social and Financial Market
Development, 30, 61-83.

Febriandika, N. R., Wijaya, V., & Hakim, L. (2023). Gen-Z Muslims’ purchase intention of
halal food: Evidence from Indonesia. Innovative Marketing, 19(1), 13-25.
https://doi.org/10.21511/im.19(1).2023.02

Gefen, D., & Pavlou, P. a. (2010). I Ntroduction To the S Pecial I Ssue on N Ovel. MIS
Quarterly, 34(2), 367-371.

Hoff, W. H., Neumann, K., & Speckbacher, G. (2010). The effect of interorganizational trust
on make-or-cooperate decisions: Disentangling opportunism-dependent and opportunism-
independent effects of trust. European Management Review, 7, 101-115.

Ishak, I. (2020). Determinant in Acceptance of Cashless Payment: an Empirical Study in
Malaysia. International Journal of Psychosocial Rehabilitation, 24(4), 4683—4692.
https://doi.org/10.37200/ijpr/v24i4/pr201568

IM, H., G, S., & V., B. (2018). Risk, trust, and the interaction of perceived ease of use and
behavioral control in predicting consumers’ use of social media for transactions.
Computers in Human Behavior, 80, 197-206.
https://www.sciencedirect.com/science/article/abs/pii/S0747563217306404

Joreskog, K. G., & Sorbom, D. (1993). LISREL 8: Structural Equation Modeling with the
SIMPLIS Command Language. Scientific Software International.

Jumaan, I. A., Hashim, N. H., & Al-Ghazali, B. M. (2020). The role of cognitive absorption in
predicting mobile internet users’ continuance intention: An extension of the expectation-

confirmation ~ model. Technology in Society, 63(August), 101355.
https://doi.org/10.1016/j.techsoc.2020.101355

Kemp, A., Palmer, E., & Strelan, P. (2019). A taxonomy of factors affecting attitudes towards
educational technologies for use with technology acceptance models. British Journal of
Educational Technology, 50(5), 2394-2413. https://doi.org/10.1111/bjet.12833

Leong, C. M., Tan, K. L., Puah, C. H., & Chong, S. M. (2021). Predicting mobile network
operators users m-payment intention. FEuropean Business Review, 33(1).
https://doi.org/10.1108/EBR-10-2019-0263

Li, X., Hess, T. J., & Valacich, J. S. (2008). Why do we trust new technology? A study of initial
trust formation with organizational information systems. In Journal of Strategic
Information Systems (Vol. 17, Issue 1). https://doi.org/10.1016/j.js15.2008.01.001

https://journal.arepublisher.com/index.php/joseb ‘ 431



Journal of Sustainable Economic and Business (JOSEB) E-ISSN: 3063-0207
Vol. 2 No. 4 | October 2025

Li, X., Zhao, X., Xu, W. (Ato), & Pu, W. (2020). Measuring ease of use of mobile applications
in e-commerce retailing from the perspective of consumer online shopping behaviour
patterns. Journal of Retailing and Consumer Services, 55(January), 102093.
https://doi.org/10.1016/j.jretconser.2020.102093

Lim, X. J., Ngew, P., Cheah, J. H., Cham, T. H., & Liu, Y. (2022). Go digital: can the money-
gift function promote the use of e-wallet apps? Internet Research, 32(6), 1806—1831.
https://doi.org/10.1108/INTR-06-2021-0406

Malik, A.N.A., Annuar, S. N. S. (2021). The Effect of Perceived Usefulness, Perceived Ease
of Use, Reward, and Perceived Risk toward E-Wallet Usage Intention. Eurasian Studies in
Business and Economics, 17(January 2021), 115-130. https://doi.org/10.1007/978-3-030-
65147-3

Mpinganjira, M. (2019). Cognitive absorption and behavioural intentions in virtual health
communities: A focus on content posters. Journal of Systems and Information Technology,
21(1), 122—145. https://doi.org/10.1108/JSIT-06-2017-0044

Mui, D., Kee, H., Lai, K. H., Lee, J. C., Lee, K. J., Long, J., Yosanti, [., & Aryani, D. N. (2022).
Do You Have a Digital Wallet ? A Study of E-Wallet during the COVID-19 Pandemic.
International Journal of Accounting Finance i n Asia Pacific, 5(1), 24-38.

Nookhao, S., & Chaveesuk, S. (2019). The Consumer Trust Influencing Intention to Use
Electronic Wallet in Thailand. 2019 11th International Conference on Information
Technology and Electrical Engineering, ICITEE 2019, 7, 1-6.
https://doi.org/10.1109/ICITEED.2019.8929973

Noor, J. (2011). Metodologi Penelitian, Kencana.

Noor, T. H., & Sheng, Q. Z. (2011). Trust as a service: A framework for trust management in
cloud environments. Lecture Notes in Computer Science (Including Subseries Lecture
Notes in Artificial Intelligence and Lecture Notes in Bioinformatics), 6997 LNCS, 314—
321. https://doi.org/10.1007/978-3-642-24434-6 27

Nyhan, R. C. (2000). Changing the paradigm: Trust and its role in public sector organizations.
American Review of Public Administration, 30(1), 87-109.
https://doi.org/10.1177/02750740022064560

Reychav, 1., & Wu, D. (2015). Are your users actively involved? A cognitive absorption
perspective in mobile training. Computers in Human Behavior, 44, 335-346.
https://doi.org/10.1016/j.chb.2014.09.021

Saadé, R., & Bahli, B. (2005). The impact of cognitive absorption on perceived usefulness and
perceived ease of use in on-line learning: An extension of the technology acceptance
model. Information and Management, 42(2), 317-327.
https://doi.org/10.1016/5.im.2003.12.013

Senali, M. G., [Iranmanesh, M., Ismail, F. N., Rahim, N. F. A., Khoshkam, M., & Mirzaei, M.
(2022). Determinants of Intention to Use e-Wallet: Personal Innovativeness and Propensity

to Trust as Moderators. International Journal of Human-Computer Interaction, 0(0), 1-13.
https://doi.org/10.1080/10447318.2022.2076309

Shao, Z., Zhang, L., Li, X., & Zhang, R. (2022). Understanding the role of justice perceptions
in promoting trust and behavioral intention towards ride-sharing. Electronic Commerce

https://journal.arepublisher.com/index.php/joseb ‘ 432



Journal of Sustainable Economic and Business (JOSEB) E.ISSN: 3063-0207
Vol. 2 No. 4 | October 2025

Research and Applications, 51(December 2021), 101119.
https://doi.org/10.1016/j.elerap.2022.101119

Siau, K., & Wang, W. (2018). Building trust in artificial intelligence, machine learning, and
robotics. Cutter Business Technology Journal, 31(2), 47-53.

Soodan, V., & Rana, A. (2020). Modeling customers’ intention to use e-wallet in a developing
nation: Extending UTAUT2 with security, privacy and savings. Journal of Electronic
Commerce in Organizations, 18(1), 89—114. https://doi.org/10.4018/JEC0O.2020010105

Sugihartono, T., Rian Chrisna Putra, R., Laurentinus, Romadiana, P., Arie Pradana, H., &
Wahyuningsih, D. (2020). The Impact of Ease of Use and Attitude Toward Using
Document Submission System Application on Behavior Intention. 2020 8th International
Conference on Cyber and IT Service Management, CITSM 2020, 21-24.
https://doi.org/10.1109/CITSM50537.2020.9268813

Sukaris, S., Renedi, W., Rizqi, M. A., & Pristyadi, B. (2021). Usage Behavior on Digital
Wallet: Perspective of the Theory of Unification of Acceptance and Use of Technology
Models. Journal of Physics: Conference Series, 1764(1). https://doi.org/10.1088/1742-
6596/1764/1/012071

Susanti, E., Marisa, L. H., & Endri, E. (2022). Determinants of sustainable consumption:
Moderating role of pandemic fear. Innovative Marketing, 18(4), 123—-132.
https://doi.org/10.21511/im.18(4).2022.11

Thomas, P. (2006). Cognitive Absorption: Its antecedents and effect on user intentions to use
technology. Association for Information Systems - 12th Americas Conference On
Information Systems, AMCIS 2006, 2, 1082—1091.

To, A. T., Hong, T., & Trinh, M. (2021). Understanding behavioral intention to use mobile
wallets in vietnam : Extending the tam model with trust and enjoyment Understanding
behavioral intention to use mobile wallets in vietnam : Extending the tam model with trust
and enjoyment. Cogent Business & Management, 8(1).
https://doi.org/10.1080/23311975.2021.1891661

To, A. T., & Trinh, T. H. M. (2021). Understanding behavioral intention to use mobile wallets
in vietnam: Extending the tam model with trust and enjoyment. Cogent Business and
Management, 8(1). https://doi.org/10.1080/23311975.2021.1891661

Wang, S. W., Ngamsiriudom, W., & Hsieh, C. H. (2015). Trust disposition, trust antecedents,
trust, and behavioral intention. Service Industries Journal, 35(10), 555-572.
https://doi.org/10.1080/02642069.2015.1047827

Whalley, J. (2021). The individual performance outcome behind e-commerce: Integrating
information systems success and overall trust. Internet Research, 21(May), 320-333.

Wong, W. H., & Mo, W. Y. (2019). A Study of Consumer Intention of Mobile Payment in
Hong Kong, Based on Perceived Risk, Perceived Trust, Perceived Security and

Technological Acceptance Model. Journal of Advanced Management Science, 7(2), 33—
38. https://doi.org/10.18178/joams.7.2.33-38

Yang, M., Al Mamun, A., Mohiuddin, M., Nawi, N. C., & Zainol, N. R. (2021). Cashless
transactions: A study on intention and adoption of e-wallets. Sustainability (Switzerland),

https://journal.arepublisher.com/index.php/joseb ‘ 433



Journal of Sustainable Economic and Business (JOSEB)

E-ISSN: 3063-0207
Vol. 2 No. 4 | October 2025

13(2), 1-18. https://doi.org/10.3390/su13020831

Zhang, L., Zhu, J., & Liu, Q. (2012). A meta-analysis of mobile commerce adoption and the
moderating effect of culture. Computers in Human Behavior, 28, 1902—1911.

Zhuang, Z., Chen, J., & Zhang, B. (2014). An empirical study on user participation in interest
communities: A socio-psychological perspective. PIC 2014 - Proceedings of 2014 IEEE
International Conference on Progress in Informatics and Computing, 2013020015, 679—
683. https://doi.org/10.1109/PIC.2014.6972421

https://journal.arepublisher.com/index.php/joseb ‘ 434



